POINTeOFsPURCHASE ADVERTISING INTERNATIONAL

AUSTRALIA & NEW ZEALAND

1. To be actively involved in an international associa  tion dedicated to increasing the recognition of the influence
and importance of Marketing at Retail.

POPAI's mission is to promote, protect and advance the standards of point of purchase advertising in Australia and
New Zealand.

POPAI defines Point of Purchase as 'audio or visual communication which immediately precedes the sale of any
product or service'. This can include packaging, point of sale material, sampling and demonstrations, floor media and
in-store radio.

2. To benefit from networking with National and Intern ational industry professionals, and to stimulate in teraction
between Retailers, Brand Marketers & Producer/Suppl iers.

POPAI is an international organisation with over 1700 member companies and established chapters in North
America, UK, Europe, Argentina, Brazil, Japan and Australia & New Zealand.

POPAI Australia & New Zealand was established in 1996 and now has approximately 100 retailer, brand owner and
producer/supplier members including 3M, Nestle, Lion Nathan, Reckitt Benckiser, Brown-Forman, Cadbury-
Schweppes, Foster's Group & Coles Supermarkets.

3. To access and commission industry research:

Members have access to the “Members Only” areas of POPAI's Global Website, allowing them to download the
latest international case study data at www.popai.com

Updated results from POPAI's Global MARI (Marketing at Retail Initiative) Research Programme currently running in
the UK, USA & Benelux.

POPAI Germany’s ground breaking research project in conjunction with PUBLICIS & Hughes Europe on the Global
Opportunities for Brands and Retailers from Digital Signage Systems.

4. You will receive free advertising for your compa  ny:

Your company'’s profile can be accessed through the Chapter's own Web page — www.popai.com/au in conjunction
with the Global website: www.popai.com

POPAI members have a free hyperlink to their own sites, which in turn can be accessed by all Chapter sites - U.S.,
Europe, Argentina & Brazil. This major benefit offers unlimited “Global Access” to all members of the Chapter.

5. You will receive invitations to all POPAI Austra lian & New Zealand domestic event activities. An extens ive
program is conducted each year, all designed to max imise “networking” opportunities with other ‘P.O.P’
Marketing Professionals and includes:-

Chapter Meetings in Melbourne, Auckland & Sydney — valuable “networking” opportunities with fellow professionals
from Australia & New Zealand.

An annual Marketing at Retail Awards Contest that recognises and rewards “Excellence in Marketing at Retail”. This
contest is structured to facilitate and encourage ever-higher standards in channel specific point-of-purchase design,
production and execution.

Every second year POPAI holds a MARKETING AT RETAIL EXPO which showcases the skills and talents of
POPAI's Producer/Supplier and Designer members. Our next Expo is to be held in Sydney in October 2009! Full
details can be obtained from the POPAI office.



