worked closely with Deloitte Corporate Responsibility Practice who
has facilitated sustainability workshops to define the objectives in each
country.

After some 210 brands and retailers attended his Australian events,
Farley realised that the sustainability issue was something the industry
association, POPAI (Point of Purchase Advertising International)
Australia and New Zealand needed to tackle.

The immediate past chairman of POPAI Australia and New Zealand
and currently a very active director, Farley chairs the POPAI sustain-

The New Zealand committee’s initia
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with editorial director Toni Myers representing the company on the
POPAI Sustainability Committee.

POPAI Australia and New Zealand will be hosting ‘The Future’s So
Bright Green’ conference in Sydney on 22 October 2008, focusing on
sustainability at retail. A similar event is being planned for later in the
year in Auckland.

For information on POPAI, the sustainability initiatives, joining the
committee, seminars and events, Mike Farley can contacted via email
michaelfarley@popai,com.au.

goals will be to:

* Report on the current state of sustainable point of purchase (POP) in New Zealand.

* Find and communicate examples of POP change and innovation which reflect sustainability.

* Produce examples of ‘best practice’ reporting from overseas and encourage New Zealand members to follow, as well as
producing a checklist for companies to assist with their sustainability reporting.

* Engage others in the sustainability issue in the POP supply chain such as brand owners and retailers.

* Play an educational role within the POP industry conducting educational sessions and speaking at educational institutions for

design students.

* Engage the general community in debate and discussion regarding sustainable POP in New Zealand.




